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OVERVIEW

The mobile application was built on i0OS to show real-time scores, stats,
newsfeed, and odds of multiple sports. The sports scoring application
has live updates, comments, and sharing features. It was created with
the purpose of showing scores of World Cups, NBA, IPL, French League,
and other popular matches instantly.
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OBJECTIVE

The client approached us with the objective of increasing the number of

app downloads, user engagements, and Facebook fan page likes. The
primary focus was on increasing the popularity of the application.
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OUR APPROACH

We proposed a marketing plan after carefully understanding the client’s
objective and the market he is targeting at. The plan focused on covering
Facebook and Google AdWords platforms to increase the number of app
downloads at the Apple Store.

MARKETING TACTICS

~~

MARKETING STRATEGY

MARKETING OBJECTIVES

N

SITUATION ANALYSIS
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HOW DID WE GO ABOUT IT?

It was essential for us to have a clarity on the client’s business objective.
So, the very first step was to conduct have meetings with the app

stakeholders. The mobile application marketing execution plan for
AdWords and Facebook was completely made on the basis of these

initial meetings.

L
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CAMPAIGN SETUP

The next step was to execute the structured plan. To propagate the app
marketing, we opted for Facebook app installation and Google AdWords

campaign.

Data Management &
Segmentation

Strategic Planning &
Possible CIP

Setup & Schedule
Campaign Reporting Campaign
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MARKET RESEARCH & BRAINSTORMING

It is the vital and the most crucial step before executing a marketing
plan. Identifying the market, what your competitors are doing, market

scope, and audience behaviour brings clarity in the process. We did
brainstorming to devise a campaign structure for AdWords.

Research

Current Market
Position

Implement Define Market
and Monitor Objectives

: Marketing
Execution
g Analysis | (D @@ D Strategy &
actics
G
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FACEBOOK APP INSTALLATION ADS

It is the most dominant social network for advertising. We leveraged on

the Facebook mobile app installation feature to increase the app
downloads from the Apple Store.
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+/ Registered the mobile application with Facebook App Development Program

+/ Identified the target audience, which was US and set up the campaign for US users
+/ Crafted interesting App installation ads for iPhone and iPad users

+/ Defined and configured relevant interests & Categories

+/ Uploaded the best, high-definition images

+/ Set the bidding option to automatic with a limit of $30/day
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USER ENGAGEMENT

Keeping users engaged means getting more eyeballs, recommendations,
likes, and app installs of course. Since, our objective was also to increase
the user engagement with the app, a promotion plan was made.

v/ We ensured that at least 2-3 interesting posts were shared on Facebook everyday

+/ Our team of content curators looked for interesting facts about popular sportsmen
& collected images as well as videos for sharing

This got us a great response in terms of user engagement and app installation.
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FACEBOOK FAN PAGE ADS CAMPAIGN

Higher the number of likes, more popular you are on Facebook. We knew
it very well so Facebook fan page ads campaign was a crucial part of
our campaign. The client wanted to get 15000 likes for the mobile

application from US users. To achieve the target, we relied on paid
adverts plan to get Fan Page likes.

facehuuk Search

Facebook Fan Page

Software - Cologne, Cermany

Wall

Share: [5) Status Photo ¢]] Link '&¥ Video

E2 wan
] Info
Photos

Write something...

+/ We asked the client for managerial rights of the Facebook Fan page
+/ Created the page like an ad

+/ Uploaded high quality timeline and profile images, as well as added a few to
photos section

v/ Were specific about categories & interests

+/ Set up a campaign targeting iPhone and iPad users in the US

+/ Set automatic bidding option
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THE OUTCOME

With in-depth market research, careful planning, and proper execution,

we carried out a successful app marketing campaign for the client. The
result was:

Knowledge and
understanding

Skills

Actinity Behaviour ~ [Z==:-
and Progression A >
e Attitudes and Values

Enjoyment Inspiration D
Creativity

+/ 15,000+ Facebook Fan Page Likes
+/ More than 3500 app installations through Facebook app ads

v/ AdWords iTunes store clicks exceeding 3200/week
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At PageTraffic, we love to come up with data driven &

result oriented digital marketing ideas to assist clients in
acquiring their goals and a sustainable growth.
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About PageTraffic

PageTraffic

GET NEW CUS TOMERS EVER YDAY!

PageTraffic is an award winning Digital Marketing Agency,

having served 3000+ clients since 2002. It has helped small

businesses & big brands to dominate search, get engaged

socially, and drive business online.

AWARD WINNING
SEARCH ENGINE
MARKETING COMPANY
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1-800-718-7603

sales@pagetraffic.com

facebook.com/pagetrafficinc

twitter.com/pagetraffic

plus.google.com/+PageTraffic

youtube.com/user/pagetraffic

PageTraffic

New Delhi Mumbai Chicago London

15th Floor, Raheja Centre Point, 2nd Floor, 1024 N Western Ave Suite 15594,

Eros Corporate Tower, 294 CST Road, Near Chicago, IL 60622 Lower Ground Floor
Nehru Place, New Delhi-110019 Mumbai University, Kalina, Ph: 800-718-7603, 145 - 157 St John Street,
Ph.: +91-11-64621444 Santacruz (e), Mumbai -400098 Outside US: 1-704-380-0113 London, EC1V 4PW

Fax: +91-11-64621555 Ph.: +91-22-65612410 Fax: 413-382-5798 Ph.: 020-8144-2603
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